
SEPTEMBER 2004 

VANTAGE POINT 
Greetings 
Chapter 
Consultants: 
This issue fo-
cuses on Gener-
ating Leads and 

Increasing Membership.  
Well, let’s flip flop these two 
items.  Increase Membership 
and Leads will come.  Do 
you remember the movie 
with the famous saying; “If 
you build it they will come”.  
The same works for Leads 
Club.  This has been a ban-
ner summer in Colorado.  
They added 82 Members 
since May!  Let’s not over 
look any time of year as a 
good one for adding new 
Members.  Now we are in 
one of our proven productive 
times for adding Members.  
Vacations are winding down, 
the kids are back in school 
and everyone is getting back 
to the business of business.  
Take advantage of this great 
time and encourage your 
Members to “Build it”. 
The biggest obstacle to in-
creasing membership is fol-
low up.  I often see Chapters 
work hard to bring visitors 
yet no one asks them to join.  
Please hear me, it could be 
happening in your Chapters.  
Click here for the 4 Simple 
Questions to ask visitors af-
ter the meeting.  These 
questions have been field 
tested and work magically. 
They take less than 5 min-
utes to ask. 
Remember, as discussed in 
the last issue, the speed of 
the Team is the speed of the 
Leader.  You are their 
Leader.  When you visit, ap-
proach the visitors after the 
meeting and ask them the 

magic questions,  Invite 
the Director to accompany 
you. 
Here is to a great Septem-
ber when more visitors 
and new Members will 
most certainly generate 
new Leads.  Thank you to 
Executive Director Jan 
Zblewski in Colorado for 
the “4 Questions”. 
To your continuing Suc-
cess! 

Your SUCCESS! Newsletter is published 
to Adobe Acrobat PDF file format. Need 
Adobe Acrobat Reader?  Get it for free 
at: 
http://www.adobe.com/products/
main.html 

ANNIVERSARY 
CONGRATULATIONS  

 
SEPTEMBER 

Bonnie Mays - 6 yrs 
No. Cent. CA (Taus) 

 

Cheryl Hayes - 5 yrs 
CA (Elliott) 

 

Leslie Diamond - 2 yrs 
No. CA (Peterson) 

 

Tara Donohue - 2 yrs 
MD (Moharos) 

 

Charlie Abod - 1 yr 
MD (Moharos) 

 

John Cole - 1 yr 
OR (Bentson) 

 

Anje Lamb - 1 yr 
ID (Bentson) 

 

Monica Reiff - 1 yr 
GA (Mittiga) 

 

Karen Spann -1 yr 
No. CA (Peterson) 

 

Victoria Summers 1- yr 
No. CA (Peterson) 

 

 
OCTOBER 

Katharine Owens - 5 yrs 
MD (Moharos) 

 

Bernard Murray - 2 yrs 
MD (Moharos) 

 

Suzanne Duffy - 1 yr 
CA (Hawks) 

 

Khandan Farjadi - 1 yr 
CA (Hawks) 

 

Elainne Houghton - 1 yr 
No. CA (Peterson) 

 

Sara Nelson 
CA (Hawks) 

 

Jeanette Weeks - 1 yr 
CA (Bentson) 

 
Carol McClelland - 1 yr 

FL (Versaggi) 

KUDOS 

Chapter Consultant 
 Promo 

“Hello, I’m ___________ your 
Chapter Consultant, repre-
senting ___________, your 
Executive Director and the 
___________ Regional Of-
fice of LEADS CLUB.” 

In my 10 minute presenta-
tion, I will be discussing “How 
Our Advertising Fees Work 
for Us”.  Visitor sometimes 
ask these questions, so to-
day I will be giving answers. 

Most everyone agrees that 
one of the best ways to ex-
perience success is to con-
tribute your own time, energy 
and effort.  The success of 
your Leads Club Chapter is 
due largely to the contribu-
tions made by your current 
and past Leadership Teams 
who have helped you stay on 
track with your networking 
efforts. 

Would ALL of you who have 
served on the Team, please 
stand.  Join me in recogniz-
ing the efforts of these  out-
standing members. 



SUCCESS! Newsletter is published 8 
times per year.  We welcome your suggestions 
and articles for possible publication.  Also due 
to the online nature of the newsletter, please 
feel free to submit any websites that you feel 
would be valuable links that we can share 
(please keep it to Leads Club related sites). 

Contact:: 
Success Editor:  Jeanette Weeks 

Leads Club Headquarters 
1-800-783-3761 

email:  successeditor@leadsclub.com 
www.leadsclub.com 

  COMMUNICATION  
  CORNER: 

       for details go to: 
             www.leadsclub.com/chat.htm 

Tele-Class Schedule: 
Call the Tele-Class Line at: 
(620) 584-8231 – Access Code is 1879# 
 
MEMBERS: 
3rd Monday each month - 6:00 pm PT 
 

• September 20, 2004 
 TBA 
• October  18,2004 

 
 

CHAPTER CONSULTANTS: 
3rd Monday each month - 5:00pm PT 
• September 20, 2004 - TBA 
• October 18, 2004 - TBA 
 

Chat Rooms: 
MEMBERS: 

Thursdays - 5 pm PT 

CHAPTER CONSULTANTS: 
1st Monday each month - 3pm PT 

10 MINUTE TALK 
“How Our Advertising Fees Work for 
Us”  
“Advertising fees-I thought they were 
dues?”  In Leads Club we charge a 
fee for our advertising services.  It is 
crucial to refer to Member payments 
as fees vs. dues because of an IRS 
ruling a number of years ago that 
deemed Club Dues not deductible.  
Hence, we refer to all payments as 
fees, or an Advertising Fee.  This 
time of year is a busy one for new 
Members in Leads Club.  In discuss-
ing the Fees with prospective Mem-
bers there are a number of ways you 
can present it. 

Examples: 1.  Leads Club Fees can 
be considered advertising dollars.  
Advertising is expensive and Leads 
Club is an extremely cost effective 
way to advertise your business.  
Note: You may wish to share what 
an ad costs in your local newspaper. 
2.  Leads Club continues to welcome 
monthly payments  vs. the competi-
tion. 3.  Share a success story of 
how Leads Club has worked for you 
and the additional dollars in your 
pocket it created. 4. Compare Leads 
Club to a Membership in a gym or 
YMCA.  You pay a joining fee, then a 
monthly fee.  The facility (our sys-
tem) is there.  The support, personal 
trainers (your Regional Office and 
Chapter Consultants) are there for 
you.  The equipment (our tools) are 
there for your use.  But . . . it only 
works if you attend.  5.  Compare to 
radio advertising.  You purchase “X” 
number of 30-second spots on a lo-
cal station preferably during morning 
or afternoon drive time when the 
highest number of people are tuned 
in.  Just like Leads Club, you have a 
30-second commercial and your au-
dience is always tuned in.  It is in 
their best interest to learn about your 
business and generate Leads for 
you.  In closing, WE know that in 
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SPOLIGHT 
 

Hello. I’m Linda 
Burroughs, Chapter 
Consultant  for Linda 
Peterson. 

As a Chapter Consultant, I help 
Members realize the value of 
Power Partners and the value in 
building relationships through Mix-
ers.  The Peninsula Chapter has 
taken Power Partners to a new 
level by hosting Special Mixers 
such as Girls Night Out.  Girls 
Night Out is an example of Power 
Partners joining forces and inviting 
their collective customers, friends 
and prospects to a “Pampering 
Party”.  Everyone gets to sample, 
test and try on products and ser-
vices offered by a Member 
(massage, cosmetics, wardrobe, 
etc).  The result:  New Customers, 
a great time for everyone and 
New Contacts/Members for the 
Chapter! 

By assisting each new Leadership 
Team in setting specific goals, 
growth and renewed energy is 
assured.  Helping Chapters find 
creative ways to build on their 
success is a joy. 

As an interior designer my design 
philosophy is, “There are no limits 
in expressing individuality”. I em-
brace that same philosophy in 
assisting Leads Clubs to identify 
opportunities to create growth and 
generate positive energy. 

Leads Club and in life, it is what you 
put in that you get back.  Give lots of 
Leads and watch them flow in for 
you and your business. 

P.S.  Make sure to listen to the Au-
gust Chapter Consultant Tele-Class 
for more ideas on this topic.  (620) 
584-8231 Conf. File # 081600 avail-
able for at least 14 days. 

Program 
Variation: 

 
In your last 30-second pro-
motional tell us one other 

way you advertise your 
business.  


